#3 NATCONSUMERS / BRIEFING...
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Situated cognition...

Direct feedback (delivered in time and place of the consumption)
Indirect feedback (delivered before/after and somewhere else)
Energy audit (overall diagnosis of the consumption pattern)
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Messages...

The SENDER (making clear who is communicating)
The AIM (make explicit why one is communicating)
The MESSAGE (content that is communicated)

The FORM (the way the message is delivered and the form in which
it is materialized)

The COMMUNICATION CHANNEL (which media channel is used)
The TIMING (when the message should be delivered)
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Brief...

...Imagine narratives describing feedback
processes (including context, display and
message) likely to influence positively energy
usage behaviours

(starting from the household you investigate and the
actionable criteria we collectively identified)
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SOFT
(culture, habits...)

easy changeable

= .'..l

NON-ACTIONABLE
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HARD
(material, environment)

difficult to change
ACTIONABLE

difficult to change
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Other ways of categorising the influencing factors...
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HARD TO INFLUENCE BY

THE PROJECT
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ENERGY CONSUMER CHARACTERISATION

number of
dwellings

l I I I Ecole des Arts Visuels de La Cambre / cours Eco-conception & Développement Durable / Frangois Jégou




giving feedback FREQUENTLY giving feedback ONCE IN A WHILE NEVER giving feedback

INAPPROPRIATE?
individual can’t change it
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